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" J
Wh a t i s forga ;.

A "Certified organic" means that agricultural
products have been grown and processed
according to USDA's national organic standards
and certified by USDA-accredited State and
private certification organizations.

A Certifying agents review applications from
farmers and processors for certification eligibility,
and qualified inspectors conduct annual onsite
Inspections of their operations.
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Organic: Fact & Fiction

A Organic Is a production claim about how food is
produced and handled.

A Organic is not a content claim - it does not
represent that a product

A Organic Is not a food safety claim or judgment
about the quality and safety of any product; nor
does it mean a product is superior, safer, or
more healthful than conventionally produced
food.
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Why National Organic Standards?

A Consumers wanted a more transparent and
responsive supply chain.

Concerns about the environment
Demand for certain food attribute

A Producers wanted a bigger slice of the economic pie.

A Standards would bring:
Uniformity among organic standards;
Reciprocity among certifying agents; and
Assurance of organic integrity
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Road to the
National Organic Standards

Organic Foods Production Act

USDA names National Organic
Standards Board

USDA publishes first proposal

USDA publishes second proposal

USDA publishes final regulation
Accreditations and certifications begin

Full implementation
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USDAOSsSs Rol €

A Accredit certifying agents
A Compliance and enforcement

A Promulgate new and amended
regulations

A Recognize foreign governments
A Perform equivalence determinations

A Approve State organic programs
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billion $

Consumer sales and growth rates of organic foods, 1997-2003

Year Sales Growth rate
Bil. dols. Percent
1997 3.6
1998 4.3 19.7
1999 5.0 18.2
2000 6.1 21.0
2001 7.4 20.7
2002 8.6 17.3
2003 10.4 20.2
Source: Nutrition Business Journal, 2004
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# Certifiad
arganic operations
(LS Total 8,035)
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Certified organic acreage and operations, 2003

A8,035 organic operations in 2003
A1.4 millions acres of cropland

A750,000 acres of pasture
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Of the $10 billion in total organic food sales in 2003, fruits and
vegetables remain the largest category, accounting for 42 percent of
sales. The National Business Journal estimates that U.S. sales of
organic products will reach $17.8 billion by 2007.

Fruits and vegetables remain the largest category of sales,
accounting for 42 percent of organic food sales in 2003
Total sales: $ million

18,000 ~

16,000 - L] Meat. fish, & poultry

| 4,000 M Condiments

12,000 Snack foods

10,000 M Breads & grains

8,000 Packaged/prepared foods
6,000 M Dairy

4,000 M Beverages

2,000 B Fruit & vegetables

0
1997 99 2001 03 a5 07

2004-2007 estimatad.
Source: Mutrition Business fournal, 2004.

Organic Food- H.Haghani@sbmu.ac.ir 18


http://www.ers.usda.gov/Briefing/Organic/Gallery/orgsales.gif
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Sales and shares of U.S. organic produce by category, 2003

$58 million
(1%)

$149 million
(3%)

$4,019 million
(93%)

Source: Nutrition Business Journal, 2004.
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Il Frozen produce
l Fresh produce
[ Canned produce

1 Dried produce,
including beans
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Over 5,000 new food and beverage products were introduced to
the U.S. retail market in 2003. Organic product introductions
made up about 10% of these. Beverages, prepared foods, and
snacks led the number of introductions in 2003.

Mew organic product introductions are led by beverages,
prepared foods, and snacks
Mumber of products
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Top Eight Organic Vegetables Purchased

Tomatoes Consumers tend to

carrots buy more organic

Peaches vegetables than fruit.

Squash

Leafy vegetables
Apples

Potatoes
Bananas

© N o s~ W DhPE
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Organic Tomato

.l

‘© Download from Se
i | Dreamstime.com

Organic Carrot
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Organic Peach

Organic Apple
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butternut squash
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pumpkin
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pumpkin?

raw-sliced- zucchini
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snake gourd

zucchini crookneck and
pattypan summer squash
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